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Introduction 

 The number of firms owned by Black, Indigenous, and People of Color (BIPOC) have 

increased significantly in the past decade and gained larger share of the economy. Results from 

the U.S. Census Bureau’s 2007 Survey of Business Owners indicated that the number of African 

American owned business has increased by 61%, over a 5-year period (Minority Business 

Research Agency, 2013). Over that same period, 2002 to 2007, the prevalence of Hispanic-

owned businesses increased by nearly 45%, and Asian-owned businesses increased by 

approximately 40% (U.S. Census Bureau, 2021). According to Katare et al. (2021) small 

businesses are more likely to be severely impacted by nonnormative shocks. Many scholars have 

even studied small business success and demise, as well as the use of adjustment strategies; 

however, there is a lack of research specific to BIPOC-owned firms (Alsaaty & Makhlouf, 2020; 

Schrank et al., 2013; Katare et al., 2021; Miller et al., 1999; Paul et al., 2003). The primary focus 

of this study was to explore the use of adjustment strategies in BIPOC-owned small businesses.  

The goal of this paper is to gain an understanding about the use of adjustment strategies 

by BIPOC-owned businesses in the face of disaster. By studying the reactions that business 

owners have to these shocks, the door is opened to further studies which could determine which 

strategies increase the chance of survival, and which may lead to demise. This study will also 

determine if certain characteristics make a business use more or less adjustment strategies during 

times of crisis.  

 

Literature Review  

 The main focus of this study examines the nature of adjustment strategies in small 

business, the use of those strategies in BIPOC-owned businesses, the use of those strategies in 
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female-owned businesses, and the importance of business and business owner characteristics to 

the firm success as a whole.   

Adjustment Strategies 

 Winter and Morris (1998) define adjustment strategies as instrumental behaviors through 

which necessary resources are reallocated to maintain satisfactory levels of living under normal 

or nonnormative conditions. As business owners experience nonnormative shocks, such as a 

natural disaster or pandemic, business strategies may need to be modified to maintain stability 

(Paul, et al., 2003). Five adjustment types occur at the family-business intersection: For the 

purpose of the study, five adjustment strategies were examined: (1) reallocation of family 

resources, (2) reallocation of business resources, (3) intertwining tasks, (4) using volunteer help, 

(5) hiring paid help (Fitzgerald, et al., 2001). The five strategies were combined to form a family 

adjustment strategies scale ranging from one to five.  

 

BIPOC-Owned Firm Adjustment Strategy Use  

 BIPOC business owners are likely to utilize adjustment strategies in a way that is 

different than their non-minority counterparts (Puryear, et al., 2008; Sharma, Chrisman, & Chua, 

1997). One reason for this is ethnic differences. McGoldrick and Troast (1993) define ethnicity 

as a framework used to identify a group of people through components of race, religion, and 

cultural history. Furthermore, the pair explain that a group’s ethnicity helps to develop a sense of 

collective identity, because of shared values and attitudes. This sense of collectivism is largely 

found in African American, Korean American, and Mexican American cultures (Sosik & Jung, 

2002), while White cultures value individualism (Parks & Vu, 1994; Danes, et al., 2008; Light & 

Rosenstein, 1995; Shinnar, et al., 2009; Willis, 2004). These feelings of collectivistic and 
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individualistic cultures can be associated with the use of different adjustment strategies. For 

example, a Korean American business owner who comes from a collectivistic culture would be 

more inclined to seek volunteer help.  Evidence suggests that Korean American owners were 

more likely to reallocate family resources than White business owners. Additionally, Mexican 

American business owners were more likely to intertwine tasks than their White counterparts 

(Lee et al., 2017). Furthermore, in BIPOC-owned businesses, family members, kin, and 

copreneurs are likely to provide inexpensive or free labor to ensure business success (Boissevain, 

et al., 1990). On the other hand, a White business owner may be more inclined to reallocate 

resources or intertwine tasks, to avoid using outside help. Miller et al. (1999) reported that in 

White families, the business took priority over the family. In other words, the family was willing 

to adjust to meet business needs more often than they were willing to adjust to meet family 

needs.  

 Additional factors that have the potential to affect the adoption of adjustment strategies 

by BIPOC owners is a history of discrimination, social and career risks, and differences in ethnic 

risks (Danes, et al. 2008). It has only been 59 years since Congress passed the Civil Rights Act, 

which prohibits discrimination, which means that African Americans were restricted in their 

ability to open a business up until 59 years ago (DOL, 2023). Since a large number of these firms 

are relatively new, they may not have the financial capacity to hire outside help in a time of need, 

so their strategies for coping with an increased demand would be different than with non-BIPOC 

owners. Knowing this, we expect that BIPOC business owners will use adjustment strategies 

more frequently than non-BIPOC business owners.  

 

Gender and Adjustment Strategy Use  
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 Fairlie and Marion (2010) note the important connection between gender and minority 

affiliation as women and minorities face similar challenges in the pursuance of success. Women 

experience tradeoffs between work and family more frequently than men, due to more commonly 

serving as the household manager (Friedman & Greenhaus, 2000). In family-business systems, 

work-family balance tends to be more complicated for women than for men (Lee, Danes, & 

Shelley, 2006). Fitzgerald et al. (2001) explained that female managers report higher levels of 

intertwining tasks than males. With the exception of this, men and women were not found to 

have differed in their use of adjustment strategies. Lee et al. (2017), however, found that 

minority female business owners had a higher likelihood of reallocating resources from the 

family to help with the business, and using unpaid labor, when compared to BIPOC male 

business owners. The difference in use of adjustment strategies could be due to men using more 

problem-focused coping in the business than women (Folkman & Lazarus, 1980).  

 

Owner and Firm Characteristics and Adjustment Strategy Use  

 Business characteristics such as size and location, as well as various owner characteristics 

can provide insight into the use of adjustment strategies. Business age, ownership type, location, 

and number of employees could also be a predictor in the utilization of these strategies. Winter et 

al. (1993) found that younger business owners more frequently reallocated family resources than 

older business owners. Furthermore, this same study indicated that having at least one other 

worker increases the use of reallocation of family resources, an indication that the size of the 

business is important. Using volunteer help is found to be a function of age, as older business 

managers more frequently use volunteer help (Fitzgerald et al., 2001). Ownership type is also 

significant as sole proprietorships are more likely to reallocate family resources than other firm 
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types (Haynes et al., 1999). Other business types tend to have more employees too, making them 

more likely to hire outside help, since they already have the mechanisms in place for doing so 

(Fitzgerald et al., 2001). Family size, industry, and other factors also play a role in predicting the 

use of adjustment strategies but are not necessary for this study.  

 

Theoretical Framework 

Sustainable Family Business Theory 

 This study uses the Sustainable Family Business Theory (SFBT) to develop the family-

business system, when faced with nonnormative disruptions, shown in Figure 1 (Stafford, et al., 

1999). The SFBT focuses on the way in which family members exchange resources amongst 

both the family and the family business. The theory acknowledges the effects of complex family 

dynamics on the family business (Stafford et al., 1999). It draws attention to the bi-directional 

flows of resources due to disruptions in both systems. The SFBT considers the demands of being 

both a spouse and a business manager, and how these roles affect decision-making.  

 The Sustainable Family Business Model indicates that in order to achieve family business 

sustainability, the family and the business must both be functional and successful (Stafford et al., 

1999). In utilizing this framework, the present study worked to predict the use of adjustment 

strategies in BIPOC-owned family businesses, whose family-business interactions may differ 

from that of non-BIPOC business owners. The use of adjustment strategies can increase the 

resilience capacity in BIPOC-owned family businesses (Danes et al., 1999; Danes et al., 2002).  

 The SFBT can be used to accommodate ethnic family firms and is discussed across three 

ethnic groups—African Americans, Mexican Americans, and Korean Americans (Danes et al., 
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2008). Furthermore, the collective nature of the three ethnic groups could allow these groups to 

be more likely to adopt adjustment strategies in the face of disaster.  

Figure 1. Sustainable Family Business Model

 
Figure 1. Sustainable Family Business Model; Stafford et al., 1999  

 

Hypotheses  

 Hypotheses were drawn based on the Sustainable Family Business Theory and related 

literature, which provided clarity towards the role of business and business-owner characteristics 

on the use of adjustment strategies.  
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Hypothesis 1: After controlling for relevant factors of business and business owner 

characteristics, BIPOC business owners (specifically, African American, Asian, and Hispanic) 

will use more adjustment strategies than non-BIPOC business owners.  

Hypothesis 2: After controlling for relevant factors of business and business owner 

characteristics, women will use more adjustment strategies than men.  

 

Methods  

Data and Sample 

 The data used in this report is drawn from the 2021 Small Business Adaptive Response to 

Disaster Events Survey (Marshall et al., 2021). The survey targeted small non-farm businesses 

employing fewer than 100 employees, with a goal of understanding how race and gender affected 

business growth after natural disasters. The survey was distributed through Qualtrics, an online 

survey company. Questions were asked to extract information about business characteristics, 

business owners’ demographics, business experience with high impact disasters including 

cyclones, floods, wildfires, and tornadoes/thunderstorms, owners’ employment of formal and 

informal adjustment strategies including family-business adjustment strategies, owners’ mental 

health, attitudes towards various entities, insurance information, and questions relating to 

COVID-19. In total, 5,997 responses were received, and 1,033 remained after data scrubbing. 

This study included 773 responses.  

Dependent Variables  

 In this linear regression model, the dependent variable is the use of any of the five 

adjustment strategies: (1) reallocation of family resources, (2) reallocation of business resources, 

(3) intertwining tasks, (4) using volunteer help, and (5) hiring paid help. This measure was used 
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to determine the use of adjustment strategies in BIPOC-owned businesses. The five items were 

combined to form a family adjustment strategies scale ranging from one to five.  

Independent Variables  

 In this model, business characteristics used are number of owners, number of employees, 

industry, location, business age, insurance, disaster plan, industry, and nature of interaction. The 

business owner’s characteristics included gender, race and ethnicity, experience, and marital 

status. An additional independent variable included copreneurship, in which spouses work 

together in the business (Shoubaki, et al., 2022).  

 In this model, it is expected that the number of owners, insurance, experience, and marital 

negatively affects the use of adjustment strategies. The number of employees, location, business 

age, disaster plan, nature of interaction, gender, race, and copreneurship positively affects the use 

of adjustment strategies. It is unclear how the industry in which the business operates will affect 

adjustment strategy use.  

 

Results  

Descriptive Statistics  

The descriptive statistics for the variables in this model are shown in Table 1. According 

to the data this study, the average business owner utilized approximately two adjustment 

strategies. The average business age was approximately 20 years old, and the average owner had 

17 years of experience. The average number of employees per business was between five and 

six, while the number of owners averaged around one. Regarding the insurance plans held by 

each business, the average business had around four different plans to cover non-normative 

incidences. Within the sample, majority of the business owners were White, as only 21.21% of 
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the sample were BIPOC-owned businesses. 60.80% of business owners were married, and 

24.19% acted as copreneurs in the business. In regard to business location, 25.74% operated in 

rural locations, 46.70% in suburban locations, and the remaining 27.56% operated in an urban 

location. Most of the businesses (67.27%) in the sample operated as a sole proprietorship. Only 

15.5% of businesses were impacted by a disaster, and only 18.37% of business owners had a 

disaster plan in place before the disaster happened.  

 

Table 1. Descriptive Statistics (n=773) 

Variable 

Dependent Variable 

Mean Standard 

Deviation 

Minimum Maximum 

All Adjustment Strategies 2.075 0.702 1 4.5 

Independent Variables     

Woman 

 

Race 

0.696 0.460 0 1 

African American 0.075 0.264 0 1 

Asian 0.023 0.151 0 1 

Hispanic 0.087 0.282 0 1 

NA_AlaskanNative 0.013 0.113 0 1 

Other Race 0.014 0.118 0 1 

     

Married 0.608 0.489 0 1 

Copreneur 0.242 0.429 0 1 

Owner Experience 17.145 10.998 1 73 

Sole Proprietorship 0.673 0.470 0 1 

Business Age 20.466 14.672 3 122 

     

Location     

Rural  0.257 0.438 0 1 

Suburban 0.467 0.499 0 1 

     

Number of employees 5.542 11.933 0 99 

Number of owners 1.318 1.032 1 16 

Arts, Entertainment, and 

Recreation 

0.155 0.362 0 1 

Agriculture, forestry, natural 

resources, and mining 

0.111 0.315 0 1 

Professional services and 

healthcare 

0.261 0.440 0 1 
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Retail and wholesale trade 0.162 0.368 0 1 

     

Nature of Business     

Interaction with customers 

mostly online due to 

COVID-19 

0.198 0.399 0 1 

Interaction with customers 

is mostly in person  

0.541 0.499 0 1 

     

Insurance 3.727 2.596 0 12 

Disaster Plan 0.184 0.387 0 1 

Disaster affected 0.016 0.124 0 1 

 

Model Results  

The results of the linear regression model are shown in Table 2. In this model, the 

dependent variable was the use of any adjustment strategies. In this study, variables that were 

statistically significant were determined if p<0.05. Gender and race were the primary focus of 

this study. As a result, woman, African American, and Asian were statistically significant and 

positively correlated with the use of adjustment strategies. Hypothesis 1 was partially supported, 

as Hispanic, American Indiana, and other races did not prove to be statistically significant. 

Hypothesis 2, however, was fully supported.  

Owner experience, a business owner characteristic was statistically significant and 

negatively correlated with adjustment strategy use. Business characteristics which were 

statistically significant are rural location; number of employees; arts, agriculture, and retail and 

wholesale industries; mostly in person interaction; and disaster plan. Of those which were 

statistically significant, number of employees; arts, agriculture, and retail and wholesale 

industries; and disaster plan were all positively correlated with the use of adjustment strategies. 

Rural location and mostly in person interaction were negatively correlated with adjustment 

strategy use.   
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Table 2. Linear Regression Model (n=773) 

Variable 

 

Coefficient Robust Standard 

Error 

t  P>t 

Woman 0.200 0.052 3.880 0.000 

 

Race 

    

African American 0.233 0.105 2.210 0.027 

Asian 0.522 0.142 3.680 0.000 

Hispanic 0.112 0.087 1.290 0.199 

NA_AlaskanNative -0.078 0.192 -0.400 0.687 

Other Race 0.025 0.204 0.120 0.901 

     

Married 0.083 0.052 1.590 0.113 

Copreneur 0.101 0.063 1.610 0.108 

Owner Experience -0.009 0.003 -3.000 0.003 

Sole Proprietorship 0.056 0.055 1.010 0.315 

Business Age 0.000 0.002 0.070 0.947 

     

Location     

Rural  -0.100 0.065 -3.040 0.002 

Suburban -0.083 0.057 -1.450 0.148 

     

Number of employees 0.006 0.003 2.150 0.032 

Number of owners 0.034 0.023 1.030 0.301 

Arts, Entertainment, and 

Recreation 

0.349 0.073 4.810 0.000 

Agriculture, forestry, natural 

resources, and mining 

0.294 0.087 3.370 0.001 

Professional services and 

healthcare 

0.096 0.059 1.610 0.108 

Retail and wholesale trade 0.206 0.075 2.730 0.006 

     

Nature of Business     

Interaction with customers 

mostly online due to 

COVID-19 

-0.070 0.069 -1.020 0.308 

Interaction with customers 

is mostly in person  

-0.234 0.060 -3.900 0.000 

     

Insurance 0.013 0.010 1.270 0.203 

Disaster Plan 0.170 0.065 2.630 0.009 

Disaster affected -0.40 0.143 -0.280 0.781 
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Discussion 

 Using data from the 2021 Small Business Adaptive Response to Disaster Events Survey, 

this study examined the use of adjustment strategies in BIPOC-owned small businesses, after 

nonnormative shocks. Furthermore, the study looked at business and business owner 

characteristics to determine how they would impact adjustment strategy use. The five adjustment 

strategies were combined to form a family adjustment strategies scale, which ranged from one to 

five.  

 Of the variables which were statistically significant, there were notable differences in 

race as it related to adjustment strategy use. African American business owners used adjustment 

strategies 23.3% more than White business owners, while Asian business owners utilized them 

52.2% more. Collectivism could be associated with the increased use of adjustment strategies. 

These differences in the adoption of adjustment strategies among BIPOC owners could also be 

associated with cultural differences.  

 Further characteristics of the business owner included gender and experience. Gender 

was positively correlated with adjustment strategy use, as women used adjustment strategies 

20.0% more than men. On the other hand, a business owner uses adjustment strategies 0.9% less 

with each year of experience.  

 Certain business characteristics were also indicative of adjustment strategy use. When 

compared to urban business owners, rural owners used adjustment strategies 10.0% less. 

Business who interacted with their customers in person, used adjustment strategies 23.4% less 

than business who interacted mostly online before COVID-19. The number of employees and 

disaster preparedness were positively associated with adjustment strategy usage, thus as the 

number of employees increased in the business, the use of any of the five adjustment strategies 
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increased by 0.6%. Finally, having a disaster plan in place made business owners use adjustment 

strategies 17.0% more than business owners who did not have a plan in place.  

 Location and nature of business had a different impact on adjustment strategy use than 

previous research suggested. There is little research on how the location of a business and the 

nature of business impacts adjustment strategy use. Regarding business location, one explanation 

of this could be that rural businesses have limited access to business support services and 

customers which are available in urban areas (Masuo, 2021). The lack of resources could be 

associated with the negative correlation.  

 The study aimed to contribute to the common body of knowledge by increasing the 

understanding of how BIPOC-owned businesses vary in their use of adjustment strategies. 

Further research should be conducted to identify how the use of these strategies could be a 

predictor of BIPOC-owned small business success or demise. It could also be beneficial to 

develop a framework to help BIPOC-owned firms balance work and family demands.  

 

Conclusion  

Despite the challenges in which they face, BIPOC-owned business are crucial to the 

United States economy. This study aimed to contribute to the common body of knowledge by 

increasing the understanding of how BIPOC-owned businesses vary in their use of adjustment 

strategies. The model found that African American and Asian business owners acted differently 

than their White counterparts. Hispanic and American Indian business owners, on the other hand, 

were not statistically different. Descriptive results indicated the overall use of any of the five 

adjustment strategies for different business and business owner characteristics. The linear 

regression model evaluated how different business owners varied in their use of adjustment 
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strategies. Hypothesis 1 was partially supported as African American and Asian business owners 

used adjustment strategies more than their White counterparts. Hypothesis 2 was fully supported 

since women used adjustment strategies more than male business owners.  

Further research should be conducted to identify how the use of these strategies could be 

a predictor of BIPOC-owned small business success or demise. Business consultants and 

business owners alike, should increase their understanding of adjustment strategy use in BIPOC 

and woman-owned businesses. Furthermore, extension educators could develop a framework 

which would help BIPOC-owned firms balance work and family demands.  

The results of this study could be beneficial for policy makers who are tasked with 

developing programs and tailoring services to different groups of people. Government programs, 

targeted at working with BIPOC and woman-owned businesses, should develop guides for 

education about different adjustment strategies and tips for determining which strategies would 

be the most effective in a given situation. Additionally, the findings of this study would be of 

importance to BIPOC and woman-owned business organizations who continue to support and 

advocate for their members. Examples of such organizations include The National Association of 

Minority Companies Inc., Minority Business Development Agency, Association of Women’s 

Business Centers, National Association of Women Business Owners, and many more.  

 This study uncovered important differences in the use of adjustment strategies 

across BIPOC and woman-owned businesses, relative to White and male business owners. The 

results fill a gap in literature as BIPOC-owned businesses are frequently overlooked.   

  



 16 

 

References  

Alsaaty, F. M., &amp; Makhlouf, H. H. (2020, June 4). The rise and fall of Small Business 

Enterprises. Open Journal of Business and Management. Retrieved April 23, 2023, from 

https://www.scirp.org/journal/paperinformation.aspx?paperid=101924  

Boissevain, J., Blaschke, J., Grotenbreg, H., Joseph, I., Light, I., Sway, M., Waldinger, R.,  

Werbner, P. (1990). Ethnic entrepreneurs and ethnic strategies. In: R. Waldinger, H.  

Aldrich, R. Ward & Associates (Eds.), Ethnic entrepreneurs: Immigrant business in  

industrial societies, 131–156. 

Bureau, U. S. C. (2021, October 8). Survey of business owners (SBO) - business owners: 2007.  

Census.gov. Retrieved April 6, 2023, from  

https://www.census.gov/library/publications/2007/econ/2007-sbo-business-owners.html  

Danes, S. M., Zuiker, V., Kean, R., & Arbuthnot, J. (1999). Predictors of family business  

tensions and goal achievement. Family Business Review, 12(3): 241–252. 

Danes, S. M., Reuter, M. A., Kwon, H. K., & Doherty, W. (2002). Family FIRO model: An  

application to family business. Family Business Review, 15(1): 31–43. 

Danes, S.M., Lee, J., Stafford, K., & Zachary, H.R. (2008). The effects of ethnicity, families and  

culture on entrepreneurial experience: An extension of sustainable family business theory.  

Journal of Developmental Entrepreneurship, 13(3): 229–268. 

El Shoubaki, A., Block, J., &amp; Lasch, F. (2022). The couple business as a unique form of  

business: A review of the empirical evidence. Management Review Quarterly. Retrieved  

April 19, 2023, from https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7782565/  

Fairlie, R., & Marion, J. (2010). Affirmative action programs and business ownership among  

minorities and women. Small Business Economics, 39(2), 319–339.  

https://doi.org/10.1007/s11187-010-9305-4  

Family Business Cited stats: Family business alliance. Family Business Alliance |. (2022, March  

13). Retrieved April 6, 2023, from https://www.fbagr.org/resources/cited-stats/  

Fitzgerald, M. A., Winter, M., Miller, N. J., & Paul, J. (2001). Adjustment strategies in the  

family business: Implications of gender and management role. Journal of Family and  

Economic Issues, 22(3): 265–291. 

Folkman, S., & Lazarus, R. S. (1980). An analysis of coping in a middle-aged community  

sample. Journal of Health and Social Behavior, 21(3), 219–239.  

https://doi.org/10.2307/2136617  

Friedman, S. D., & Greenhaus, J. H. (2000). Work and family—allies or enemies? What happens  

when business professionals confront life choices. New York: Oxford University Press. 

Haynes, G. W., Walker, R., Rowe, B. S., & Hong, G. S. (1999). The intermingling of business  

and family finances in family-owned businesses. Family Business Review, XII, 225-239. 

Katare, B., Marshall, M. I., &amp; Valdivia, C. B. (2021). Bend Or Break? small business 

survival and strategies during the COVID-19 shock. International Journal of Disaster Risk 

Reduction, 61, 102332. https://doi.org/10.1016/j.ijdrr.2021.102332  

Lee, Y., Danes, S., & Shelley, M. (2006). Work roles, management, and perceived well-being for  

married women within family businesses. Journal of Family and Economic Issues, 27(3):  

523–541. 

Lee, Y.G., Fitzgerald, M.A., Bartkus, K.R. and Lee, M.-S. (2015), "Adjustment strategies and  

https://www.scirp.org/journal/paperinformation.aspx?paperid=101924
https://www.census.gov/library/publications/2007/econ/2007-sbo-business-owners.html
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7782565/
https://doi.org/10.1007/s11187-010-9305-4
https://www.fbagr.org/resources/cited-stats/
https://doi.org/10.2307/2136617
https://doi.org/10.1016/j.ijdrr.2021.102332


 17 

business success in minority-owned family firms", New England Journal of  

Entrepreneurship, Vol. 18 No. 1, pp. 9-26. https://doi.org/10.1108/NEJE-18-01-2015-B001  

Legal highlight: The civil rights act of 1964. DOL. (n.d.). Retrieved April 6, 2023, from  

https://www.dol.gov/agencies/oasam/civil-rights-center/statutes/civil-rights-act-of-1964   

Light, I., & Rosenstein, C. (1995). Race, Ethnicity, and Entrepreneurship in Urban America.  

Hawthorne, NY: de Gruyter. 

Marshall, Maria I., Edobor, Edeobaq W., Katare, B., and Valdivia, C. (2021). Small Business  

Adaptive Response Survey [data file and codebook]. Purdue Institute for Family  

Business, Purdue University. Unpublished data 

Masuo, D. M. (2001). In Some factors in the profitability of small family businesses. essay,  

Cooperative Extension Service, College of Tropical Agriculture &amp; Human  

Resources, University of Hawaii of Manoa. 

McGoldrick, M., & Troast, J. G. (1993). Ethnicity, families, and family business: Implications  

for practitioners. Family Business Review, 6(3), 283–300. 

Miller, N. J., Fitzgerald, M. A., Winter, M., & Paul, J. (1999). Exploring the overlap of family  

and business demands: Household and family business managers’ adjustment strategies.  

Family Business Review, 12: 253–268.Minority Business Research Agency (2013), 

Minority-Owned Business Strengthen the U.S. Economy, Retrieved from  

http://www.mbda.gov/pressroom/research-library   

Parks, C. D., & Vu, A. D. (1994). Social dilemma behavior of individuals from highly  

individualist and collectivist cultures. Journal of Conflict Resolution, 708–718. 

Paul, J. J., Winter, M., Miller, N. J., & Fitzgerald, M. A. (2003). Cross-institutional norms for  

timing and sequencing and the use of adjustment strategies in families affiliated with  

family-owned businesses. Marriage and Family Review, 35(1/2): 167-191. 

Puryear, A. N., Rogoff, E. G., Lee, M. S., Heck, R. K., Grossman, E. B., Haynes, G. W., &  

Onochie, J. (2008). Sampling Minority Business Owners and Their Families: The  

Understudied Entrepreneurial Experience. Journal of Small Business Management, 46(3):  

422–455. 

Schrank, H.L., Marshall, M.I., Hall-Phillips, A. et al. Small-business demise and recovery after  

Katrina: rate of survival and demise. Nat Hazards 65, 2353–2374 (2013).  

https://doi.org/10.1007/s11069-012-0480-2  

Sharma, P., Chrisman, J. J., & Chua, J. H. (1997). Strategic management of the family business:  

Past research and future challenges. Family business review, 10(1), 1-35. 

Shinnar, R.S., Cardon, M.S., Eisenman, M., Zuiker, V.S., & Lee, M. (2009). Immigrant and US- 

born Mexican-owned businesses: Motivations and management, Journal of  

Developmental Entrepreneurship, 14(3): 273–295. 

Sosik, J. J., & Jung, D. I. (2002). Work-group characteristics and performance in collectivistic  

and individualistic cultures. The Journal of Social Psychology, 142(1), 5–23. 

Stafford, K., Duncan, K.A., Dane, S., and Winter, M. (1999). A Research Model of Sustainable  

Family Businesses. Family Business Review, 12(3), pp. 197-208.  

https://doi.org/10.1111/j.1741-6248.1999.00197.x  

Willis, WO (2004). Families with African American roots. In: E.W. Lynch and M.J. Developing  

Cross-Cultural Competence: A Guide for Working with Children and their Families,  

Hanson (eds.). Baltimore, MD: Paul H. Brookes, pp. 68–83. 

Winter, M., Puspitawati, H., Heck, R. K. Z., & Stafford, K. (1993). Time management strategies 

 used by families with home-based work. Journal of Family and Economic Issues, 14,  

https://doi.org/10.1108/NEJE-18-01-2015-B001
https://www.dol.gov/agencies/oasam/civil-rights-center/statutes/civil-rights-act-of-1964
http://www.mbda.gov/pressroom/research-library
https://doi.org/10.1007/s11069-012-0480-2
https://doi.org/10.1111/j.1741-6248.1999.00197.x


 18 

69-92. 

Winter, M., & Morris, E. (1998) Family resource management and family business: Coming  

together in theory and research. In: Heck, R. K. Z. (ed.), The Entrepreneurial Family.  

Family Business Resources. Needham, MA. 30–47. 

 

 


